
 

 
 
 

 
 

 

 

  IPO Details 
Issue Open Date 30 August 2024 

Issue Close Date 3 September 2024 

Price Band (Rs.) Rs.370 – Rs. 389 

Issue Size*  Rs. 8346.8 Mn 

Issue Size (Shares) 21,456,947  

Market Lot 38 Shares 

Listing Exchanges BSE and NSE 

Face Value (Rs.) Rs. 5/- 

Key Details 

Fresh Issue* Rs. 1,480.0 Mn 

Issue Type Book Building 

Book Running Lead 

Manager 

Axis Capital Limited, Intensive 

Fiscal Services Private Limited 

and Jm Financial Limited. 

Issue structure 

QIB: 19.97% 

Non Institutional:14.98% 

Retail: 34.95% 
Anchor Investors: 29.96%  

Employee share offer: 0.13% 

Credit of Shares to 

Demat Account 
05 September 2024 

Issue Listing Date 06 September 2024 

Consol. (INR Mn)  CY12  CY13  CY14  CY15E  CY16E

Revenue 113,582 111,501 117,388 126,779 136,921

EBITDA 21,966 16,225 14,956 16,153 17,445

% growth  -26.1 -7.8 8.0 8.0

PAT 10,593 10,947 11,618 12,548 13,551

EPS (INR)  56.4 58.2 61.8 66.8 72.1

P/E (x)  26.0 25.2 23.7 21.9 20.3

RoE (%)  14.4% 14.0% 14.1% 14.2% 14.2%
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03th September 2024 

Baazar Style Retail – SUBSCRIBE 

Investment Thesis 
Baazar Style Retail Ltd. (BSRL) IPO is a book built issue of Rs 834.68 crores. The 

issue is a combination of fresh issue of 0.38 crore shares aggregating to Rs 

148.00 crores and offer for sale of 1.77 crore shares aggregating to Rs 686.68 

crores. The company proposes to utilize the Net Proceeds towards funding the 

following objects i) Prepayment or repayment of all or a portion of certain 

outstanding borrowings availed by the Company and ii) General corporate 

purposes. 

BSRL is poised to solidify its market position by deepening its presence in existing 

clusters and exploring new, high-growth markets. The company's impressive 

store count growth, marked by a 23.62% CAGR from Fiscal 2022 to 2024, is 

fueled by significant expansion in both Core Markets (17.88% CAGR) and Focus 

Markets (65.14% CAGR). This growth trajectory aligns with the company's plan 

to capitalize new store opportunities in Northern and Eastern India. By 

enhancing customer retention and increasing the average basket size through 

targeted marketing, expanded product mix, and improved store 

management, BSRL aims to boost sales and drive sustainable growth. Strategic 

investments in high-traffic locations, coupled with celebrity endorsements and 

influencer marketing, will further bolster brand loyalty and convert footfall into 

sales. This comprehensive approach is expected to increase market share, 

enhance profit margins, and support long-term growth. BSRL has successfully 

implemented a cluster-based expansion model, particularly in Core Markets.  

BSRL's focused multichannel marketing strategy is central to building brand 

salience and customer loyalty. By integrating traditional advertising with 

targeted campaigns that leverage local influencers, the company engages 

customers through various touchpoints, including SMS, voice calls, and social 

media. With a marketing spend of 1.65% of revenue, BSRL ensures that its 

campaigns are both effective and efficient. The company's growing social 

media presence, boasting over 170,000 followers, is a testament to its ability to 

connect with its customer base. These efforts are further supported by a 

dedicated marketing team that focuses on driving repeat purchases and 

fostering long-term customer relationships. As a result, BSRL is well-positioned to 

boost revenue growth through enhanced customer loyalty and increased 

brand recognitioncustomer loyalty and increased brand recognition 

Financials 
 

Particulars FY22 FY23 FY24 

Revenue (Rs in Mn) 5,511 7,879 9,729 

Total Expenses  (Rs in Mn) 4,828 6,864 8,307 

EBITDA  (Rs in Mn) 684 1,015 1,422 

PAT  (Rs in Mn) -80 51 219 

EPS (Rs) -1.3 0.80 3.10 
 

 

* At highest price band     # Post listing 

 

* At highest price band 

* At highest price band 



Graphs & Charts 

 

Figure 1: Revenue (Rs. Million) 

 
 

 
Figure 2: Inventory Turnover Days 

 
 

 
Figure 3: Store metrics  

 

Particulars  FY22 FY23 FY24 

Store Count  106 135 162 

No. of Bills (in mn)  5.75 8.22 10.04 

Sales Per Sq. Ft  6,109 7,445 7,758 

Same Store Sale 
Growth (in %)  17% 26% 10% 

 

 

 
Figure 4: Branch geographical classification 
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Key Business Highlights 
 Incorporated in June 2013, Bazaar Style Retail Limited is a fashion retailer 

operating in West Bengal and Odisha. The company offers apparel for men, 

women, boys, girls, and infants and general merchandise such as non-

apparels and home furnishing products. The company focuses on providing a 

family-oriented shopping experience, offering quality products and striving to 

offer every Indian stylish merchandise at an affordable price. As of March 31, 

2024, the stores averaged 9,046 square feet and were staffed by trained 

employees to enhance customer experience. The company operates in 

Odisha, Bihar, Assam, Jharkhand, Andhra Pradesh, Uttar Pradesh, Tripura, and 

Chhattisgarh. As of March 31, 2024, the company has expanded across 9 

states and operates 162 stores. 

 BSRL's commitment to operational efficiency is underscored by its focus on 

advanced processes and automation. The company maintains robust 

relationships with 641 suppliers and 1,226 vendors, ensuring a reliable supply 

chain. Utilizing an in-house ERP system and Tableau for data analytics, BSRL 

achieves precise inventory management and responsive order fulfilment, 

leading to reduced operational costs and optimized stock levels. 

 BSRL's have ten private label brands contributing approximately 38% of 

revenues, the company is focused on increasing the number of SKUs across all 

brand segments. This initiative has already yielded significant results, with sales 

of private labels growing at a CAGR of 64.6% from Fiscal 2022 to 2024. BSRL's 

deep understanding of customer preferences enables it to tailor product 

offerings to meet market demand, resulting in a high rate of repeat 

purchases—71.94% in Fiscal 2024. 

 

Valuation 
 The company's competitive pricing, strong supplier network, and strategic 

store locations have established it as a one-stop solution for its target 

demographic—the aspiring middle class. As the organized value-retailing 

industry in Eastern and North-eastern India continues to grow, BSRL is 

strategically positioned to leverage emerging opportunities, further solidifying 

its market leadership. 

We are recommending SUBSCRIBE rating to the IPO of Baazar Style Retail Ltd. 

(BSRL)  for medium to long term perspective. 

Risk & Concern 
 Failure to effectively leverage supplier relationships and networks, or to 

identify new suppliers, could have a negative impact on our business, 

financial condition, cash flows, and operational results. 

 The majority of the company's stores are located in the eastern region of India, 

and any adverse developments in this area could significantly impact 

revenues. 

 The fashion and retail industry is highly competitive. 
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Disclosure: M/s. Bonanza Portfolio Ltd here by declares that views expressed in this report accurately reflect view point with subject to 

companies/securities. M/s. Bonanza Portfolio Ltd has taken reasonable care to achieve and maintain independence and objectivity in 

making any recommendations. The Analysts engaged in preparation of this Report or his/her relative: - (a) do not have any financial 

interests in the subject company mentioned in this Report; (b) do not own 1% or more of the equity securities of the subject company 

mentioned in the report as of the last day of the month preceding the publication of the research report; (c) do not have any material 

conflict of interest at the time of publication of the Report. The Analysts engaged in preparation of this Report:- (a) have not received 

any compensation from the subject company in the past twelve months; (b) have not managed or co-managed public offering of 

securities for the subject company in the past twelve months; (c)have not received any compensation for investment banking or 

merchant banking or brokerage services from the subject company in the past twelve months; (d) have not received any compensation 

for products or services other than investment banking or merchant banking or brokerage services from the subject company in the 

past twelve months; (e) has not received any compensation or other benefits from the subject company or third party in connection 

with the Report; (f) has not served as an officer, director or employee of the subject company; (g) is not engaged in market making 

activity for the subject company. 

M/s. Bonanza Portfolio Ltd is a registered Research Analyst under the regulation of SEBI, the year 2014. The Regn No. INH100001666 and 

research analyst engaged in preparing reports is qualified as per the regulation's provision. 

 

Disclaimer: This research report has been published by M/s. Bonanza portfolio Ltd and is meant solely for use by the recipient and is not 

for circulation. This document is for information purposes only and information / opinions / views are not meant to serve as a professional 

investment guide for the readers. Reasonable care has been taken to ensure that information given at the time believed to be fair and 

correct and opinions based thereupon are reasonable, due to the nature of research it cannot be warranted or represented that it is 

accurate or complete and it should not be relied upon as such. If this report is inadvertently send or has reached to any individual, same 

may be ignored and brought to the attention of the sender. Preparation of this research report does not constitute a personal 

recommendation or take into account the particular investment objectives, financial situations, or needs of individual clients. Past 

performance is not a guide for future performance. This Report has been prepared on the basis of publicly available information, 

internally developed data and other sources believed by Bonanza portfolio Ltd to be reliable. This report should not be taken as the 

only base for any market transaction; however this data is representation of one of the support document among other market risk 

criterion. The market participant can have an idea of risk involved to use this information as the only source for any market related 

activity. The distribution of this report in definite jurisdictions may be restricted by law, and persons in whose custody this report comes, 

should observe, any such restrictions. The revelation of interest statements integrated in this analysis are provided exclusively to improve 

& enhance the transparency and should not be treated as endorsement of the views expressed in the analysis. The price and value of 

the investments referred to in this report and the income from them may go down as well as up. Bonanza portfolio Ltd or its directors, 

employees, affiliates or representatives do not assume any responsibility for, or warrant the accuracy, completeness, adequacy and 

reliability of such information / opinions / views. While due care has been taken to ensure that the disclosures and opinions given are 

fair and reasonable, none of the directors, employees, affiliates or representatives of M/s. Bonanza portfolio Ltd shall be liable. Research 

report may differ between M/s. Bonanza portfolio Ltd RAs and other companies on account of differences in, personal judgment and 
difference in time horizons for which recommendations are made. Research entity has not been engaged in market making activity for 

the subject company. Research analyst has not served as an officer, director or employee of the subject company. Research analyst 

have not received any compensation/benefits from the Subject Company or third party in connection with the research report. 
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